
any personal (non-commercial) purpose 
and potentially for commercial purposes 
(i.e. advertising or promotion of his/her 
services) without your consent. 

If an image clearly captures your likeness, 
your contract would have to include 
appropriate consent or release language 
for the photographer to be able to use that 
image in a commercial manner. 

That could be a hard pill to swallow if 
you were not particularly happy with the 
photographer’s services, or if he or she 
selects images that you prefer be kept private 
or do not like. If, however, the image does 
not capture your likeness, the photographer 
could sell or grant rights to use the image for 
his or her exclusive profit.

If you do not mind having limited rights 
to your wedding images, or you would like 
to help promote the photographer, you 
could require ownership of the digital files 
or negatives, but grant the photographer a 
license to use select images in select ways. 
When choosing that option, be sure your 
contract states when the digital files or 
negatives will be delivered to you.
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Engaging a photographer is a key 
item on any wedding checklist. One of the 
finer contract details that couples often 
overlook is establishing clearly who actually 
owns the digital files or negatives of the 
wedding images. If the contract is silent 
on the matter, it is very likely that the 
photographer owns those materials.

Should you care if you do not own those 
images? After all, your contract probably 
states that you have the right to order as 
many copies of any image that you want (for 
a price). It is likely, too, that your contract 
does not limit what you do with the copies 
that you purchase. 

If you want to post your photos in a wedding 
book, on social media or anywhere else, or 
you want to give copies to family members 
or anyone else, you are free to do so. Perhaps, 
then, the better question is, what can the 
photographer do with the images if he or she 
owns them?

Generally speaking, whoever owns the 
images controls how accessible they are 
and what can be done with them. If the 
photographer is the owner, you will have 
to hope that he or she remains in business 
or otherwise is generally available so that 
when and if you want additional copies of an 
image, you can obtain them.  

Depending on the wording of your contract, 
even if you can readily connect with the 
photographer, you may be limited to having 
copies made in only certain production sizes 
or mediums (for a price).

Additionally, if the photographer owns 
the images, he or she can use them for 


